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The O’Rellly “Radar”

* 1991: Published first book about Linux

« 1992: Published first book about the web,
when there were only 200 web sites.

« 1993: Created GNN, the first commercial
web site and first “portal” site (sold to AOL)

« 1998: Organized the Open Source Summit,
where the term "open source" was formally
adopted by the leaders of most major open
source projects

e 2004: Coined the term “Web 2.0
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Digital Content & Publishing Services

* Reprints

* Excerpts

CO nte nt * Rights Clearance Fulfillment

* Print on Demand

* Technical lllustrations

» Templates (Frame, Word)
- Stylesheets (XSLT/FO) S

* Indexing

* Preflighting
* Scripting/Automation _
* Project Management

* Author tools and support
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Automated Publishing at O’'Reillly

e Safari Books Online

e Safariu

 Print Production
 “Publishing 2.0” Projects

e But, many books still produced with
FrameMaker and InDesign
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Customized, on-demand downloads

Signing Up and Taking a Quick Tour #ages Retum to Table of Contents

I'roubleshooting Moment: Help! I Didn’t Get My Verification Email

As soon as you click Continue in step 5 of the registration process, QuickBase's
verification email wings its way through cyberspace 1o your email inbox. But what if
wou go through the registration steps, fill in all the needed info, click Continue—and
then sit back to wait for an email that never appears?

The likely culprit? Your spam filter—an overzealous junk-r
nabbed the QuickBase verification email before yvou even saw
one of these strategi

ail catcher that probably
. To find the email, try

[

+ Check your email program’s Junk folder.

Add the following address o your email program’s address book

wawickbase.com,

ning in to Quick Base. I your account is unverified, QuickBase's Unverified
Account page appears. This page lists the email address you used to register;
double-check that address to make sure you didn't make a mistake typing it in. If
your email address looks OK, click the Resend Verification Email button to try
again.

« Ifall else fails, talk to your network administrator 1o make sure that your network’s
settings aren’t filtering emails that come from QuickBase.

Youcan'tuse QuickBase until you've gota verified account, so geiting that verification
email is an absolute must!

Accepting an Invitation

If someone with a QuickBase account wants you to start using one of their QuickBase applications,
you’ll get an email invitation to join QuickBase. The email has the name of the application and the
words “QuickBase Invitation” in the subject line.

The body of the email contains a link to a page within QuickBase; click that link to go to a Welcome
page, which tells you that QuickBase has created an account for you. Click the Continue button to
register. The Registration page is identical to the one shown in Figure 1-3. Enter your name and a
password, and QuickBase takes you straight to the application’s Dashboard page (C 1
Application from a Template), From there, you can work with the application in whatever capacity
the administrator who invited you has assigned.

Prepared for safariprod O'Reilly, Safari ID: safariprod@oreilly.com
User number: 2604 Copyright 2007, Safari Books Online, LLC.

permission from the publisher is prohibited.

Note: If you're invited to work with someone else’s QuickBase application, you may or may not have the
ability to create your own applications. It depends on the permissions (usage rights) that you've been
granted. If you don’t see a Create a New Application button in the upper-right part of your My QuickBase

Signing Up and Taking a Quick Tour

QuickBase: The Missing Manual By ISBN: 0596529600 Publisher: O'Reilly Prepared for safariprod O'Reilly, Safari ID: safariprod@oreilly.com
Print Publication Date: 2007/02/01 User number: 2604 Copyright 2007, Safari Books Online, LG
Reproduction, transmission and/or redistribution in any form by any means wilhout the prior wrilien permission from the publisher is prohibited.




Rough Cuts
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ActionScript, 3.0
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e Early access to hot
technologies

e Customers get online
and PDF access

e Analogous to reqgular
software project
“builds”

 Highly accurate “cast-
off” PDFs for use by
author and editor
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SafariU (safariu.com)

Uniitled project

Search

« Academic market
BT ~Z2. True custom publishing
_____ +PDF output, printed
and shipped to campus

Neo, sooner or later you're going to realize just as I did that there's a difference between
knowing the path and walking the path.

S bookstore

Introduction

= .
KPath is an expression language that is fundamental to XML processing. You can no more . I \ d d I t I O n al C O n te n t C al l

master XSLT without mastering XPath than vou can master English without leaming the
alphabet. Several readers of the first edition of XL

covering XPath. This chapter has been added partly to appease them but more so due to the : .

greatly increased power of the latest XPath 2.0 specifications wever, many of these recipes e I I l I u e aS O I I I n e -—
are applicable to XPath 1.0 as well

In XSLT 1.0, XPath plays three crucial role

into the document to extract data as it is being transformed. Second, XPath syntaxisusedas a
pattern language in the matching rules for templates. Third, it is used to perform simple math

and strinz manipulations via built-in XPath operators and functions.

Cookbook took me to task for not

st it is used within templates for addressing

HSLT 2.0 retains and strengthens this intimate connection with XPath 2.0 by drawing heavily

on the new computational abilities of XPath 2.0. In fact, one can make a reasonable argument

that the enhanced capabilities of XSLT 2.0 stem largely from the advances in XPath 2.0. The Y S t u d e n tS a fo r b O O kS
new XPath 2.0 facilities include sequences, regular expressions, conditional and iterative

expressions. and enhanced XML Schema compliant-type system as well as a large number of

new built-in functions.

Eachrecipe in this chapteris a collection of mini-recipes for solving certain classes of XPath a I I d S e I I I e Ste r a‘ I e S S
problems that often arise while using XSLT. We annotate each XPath expression with the
XPath 2.0 commenting convention (: comment :) but users of XPathXSLT 1.0 should be

aware that these comments are not legal syntax. When we are showing the result of an XPath
which happens to be the v

evaluation that is empty. we will write {
empty sequence in XPath 2.0

v one writes a literal

Section 1.1: Effectively Using Axes
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Custom PDF output

$x << By

(: Test if $x follows $y in document order. :)
$x >> $y

Discussion

The new XPath 2.0 node comparison operators are likely to be more efficient and certainly easier
to understand than the XPath 1.0 counterparts. However, if you are using XSLT 2.0, you will not
find too many situations where these operators are required. There are many situations where you
think you need << or >> when the xsl: : for-each-group element is preferred. See Recipe 6.2 for
examples.

Coping with XPath 2.0's Extended Type System

Problem

XPath 2.0's stricter type rules have you cursing the W3C and longing for Perl.

Solution

Most incompatibilities between XPath/XSLT 1.0 and 2.0 come from type errors. This is true
regardless of whether a schema is present or not. You can eliminate many problems encountered
in porting legacy XSLT 1.0 to XSLT 2.0 with respect to XPath differences by running in 1.0
compatibility mode.

<xsl:stylesheet version="1.0">
<lem s =

</xsl:stylesheet>

In my opinion, eventually you will want to stop using compatibility mode. XPath 2.0 provides
several facilities for dealing with type conversions. First, you can use conversion functions
explicitly.

(: Convert the first X child of the context to a number. :)

number(X[1]) + 17

(: Convert a number in $n to a string. :)

concat("id-", string($n))

XPath 2.0also provides type constructors so you can explicitly control the interpretation of a string.
(: Construct a date from a string. :)

xs:date('2005-06-01")

(: Construct doubles from strings. :)

xs:double("1.1e8") + xs:double("23000")

Finally, XPath has the operators castable as, cast as, and treat as. Most of the time, you want
to use the first two.

if ($x castable as xs:date) then $x cast as xs:date else xs:date("1970-01-01")

Chapter 1: XPath | 21
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A Performance

Performance and Capabilities

Performance Improvements

demanded at high
end of market
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New Publishing Models

o Safari first

QuickBase . PDF online

e Print-on-Demand
Option

 True single sourcing

The book
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in the box*
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Naase

OO CIE: JEELT O O'REILLY" Safari:

oot |

Academic 5ol

TP

[oo-) Different Ways of Viewing Your Data > GuickBase's View Formats

s Sean Chapter 2. Different Ways of Viewing Your Data
Tabda of Contents

st B B b e
s o e Tha Febowing

data is in a table, whic
dshaac. Tabla viaw wi

CHAPTER 2

Different Ways of Viewing Your Data

POGAE PRESS

CREILLY Nancy Conner




Single Source Toolchain

DocBook XML

Custom
) Layer : ) \
= | =>| xstF0 |
DocBook d l
XSL
| S .::\_/
\\// ‘; .

-

N

Safari Books Online

Safari-
compliant
DocBook

XML

—\ ) XHTML
= XSLT |_\> (Web Aoe)
1
4
PDF
XSL-FO IZIL\ (Download)

PDF
(POD)

PDF
(Web)



L essons Learned

« Standardization around DTD/Schema
« “PDF”" means a lot of different things
— Print
—Web-friendly
—Amazon/Google
— Print on Demand
* Need management buy-in for print trade-offs

* Not appropriate for all (or even most) titles




