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My background
Printing
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Newspapers (as example)
eBooks
Internet advertising



My Background

8 years in bookselling & publishing in 
Canada; 4 in the U.S.
18 years studying the intersection of 
technology and print publishing, working 
with publishers, printers & vendors
5 years with Seybold Seminars
Now also a Gilbane senior associate 
(content management)



More Recent Background

10 years studying the impact of the 
Internet on graphic communications
Major focus now:

The future of publishing
Workflow (JDF)
Publishing automation (XSL-FO)

Writing for PrintAction, Gilbane.com, 
TheFutureOfPublishing.com



“I paint what I see, child.”



What is Publishing?

The Oxford English Dictionary defines 
publishing as “the action or business of 
issuing a book or books.”
Princeton Wordnet: “the business of 
issuing printed matter for sale or 
distribution.”
Are these definitions for the year 2007?



Another Oxford Definition

“To make publicly or generally known; to 
declare or report openly or publicly; to 
announce; to tell or noise abroad; also, to 
propagate, disseminate (a creed or 
system).”
Whether creative or informational



What Get’s Published?

We grew up thinking of books as the sine 
qua non of publishing. 
Also newspapers and magazines, 
journals, reports and the like.
We did not acknowledge television, or 
radio, photographs or telephones.
What about blogs, computer games and 
email



TheFutureofPublishing.com

30 industries
20 influences



The State of Paper
(he, he)



Paper Outlook Clear As Mud



The Other Side of Print

Paper:
A medium used to freeze digital 

information in a form that cannot be 
modified or searched, is quickly out of 
date, and requires an expensive 
infrastructure to distribute and store.

— Source: Gartner Group



What About China?



Print Consolidation

— Ronnie H. Davis, PIA/GATF, Over the Horizon:
The Economy and Print Markets—2005–2007



Newspaper Readership

“Did you read a newspaper yesterday?”

80% “YES” in 1961
58% “YES” in 1999



Newspapers



Newspaper Credibility



U.S. Book Publishing: Brighter!





The Internet & Advertising

“The Internet is the glue that binds customers’ experiences 
in our emerging experience economy.

“Advertisers know the old model is broken, and that the old 
rules do not apply… Consumers are finally in control, and 
they have become the programmers, consuming media 
when they want, where they want, and how they want.”

— Murray Gaylord, Vice President, Brand Marketing, Yahoo!





But Keep it in Perspective



eBooks

“The big problem with e-books is the name, 
with the implicit connotation that we should 
be reading lightweight paperbacks on heavy 
digital readers... I now refer to ‘e-content’
rather than e-books. There’s a lot of digital 
information — most of it much shorter than 
book-length — that makes more sense to be 
consumed digitally than it does to be printed 
before consumption.”





SONY Even Makes a new Reader!



And the first ePaper Reader



The Youth Demographic

Percent Online

Teens 13-19 41%
20-29 years 31%
30-39 years 33%
40-49 years 30%

— Roper Reports Worldwide



Microsoft Vista

Office 2007
XML support
Important new imaging technologies (XPS)



The Site



The Industries



Industries



The Influences



Influences



Includes Excerpts from Presos



Some Nice Lies



A Blog



Available by Creative 
Commons License



“Never Complain; 
Never Explain.”

— Henry Ford II



Remember: Objects in Mirrors 
Are Closer Than They Appear!

— Wendy McCully



Thank you

thad@theFutureofPublishing.com


